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Overview 
Purpose 

Understanding Standards packs are intended to provide teachers, lecturers and 

assessors with a clear understanding of why specific examples of candidate 

evidence have or have not met the national standard for a named unit/s. They

may be used in centres: 

 to prepare for delivery of the unit/s and the National Course to which it

contributes

 to prepare for the assessment of the unit/s

 as benchmarks to help assessors judge the evidence produced by their own

candidates

 for training purposes

Assessment approach used by the centre

SQA Unit H239 74 Media Assignment (National 4) unit assessment support 

package  

Assessment judgement 

In relation to the candidate evidence in this pack 

Both candidates 1 and 2 have achieved partial assessment standards for the 

interim evidence submitted.  
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Commentary on candidate evidence: Media 
Assignment (National 4) — Added Value Unit 

Outcome 1 

The candidate will: 

Carry out an assignment which shows they can analyse and create 

straightforward media content by: 

1.1 Generating ideas in response to a brief 

1.2 Researching and analysing media content relevant to the brief, using 

appropriate key aspects of media literacy 

1.3 Planning and creating media content, carrying out at least one specific 

production role 

1.4 Reflecting on the process and product 

Assessment standard commentary 

Candidates 1 and 2 were given a brief to create an advertisement for a product. 

Candidate 1  

Interim evidence for assessment standards 1.1 and 1.2. 

The interim evidence shows good research and development of the brief given. 

The mock-up is simplistic and the evaluation does lack some development, but 

this is submitted as ‘Interim evidence’ so the work is not complete allowing the 

candidate to develop further evidence to meet the full Outcome. 

It could be made clearer that the candidate found the source material through 

their own research. 

Candidate 2  

Interim evidence for assessment standards 1.1, 1.2, 1.3 and 1.4. 

There is a lack of detailed planning which means that the full standard for 1.3 has 

not yet been achieved.  

There is no mock-up available and a clear written plan linking the learning and 

research (from the evidence for 1.2) to the final product should be developed to 

achieve the standard. 

There is evidence of planning processes addressed in the evaluation (1.4) but 

this is insufficient to pass overall. 

With the inclusion of a detailed plan and some development of the link between 

research and final product standards could be met. 
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Candidate Evidence
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Candidate 1 
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Image removed for copyright reasons. 

(Image of L’Oreal advert with Cheryl Cole) 
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Image removed for copyright reasons. 

(Image of Aussie® shampoo advert with model and bottle of shampoo) 
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Image removed for copyright reasons. 

(Image of L’Oreal Elvive advert with model and bottle of shampoo) 
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Image removed for copyright reasons. 

(Image of L’Oreal Preference advert with model and bottle of product) 
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Image removed for copyright reasons. 

(Image of LIVE Ultrabrights advert with model and bottles of products) 
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Candidate 2 
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Image removed for copyright 

reasons. 

(Image of vitaminwater® 

advert) 
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Image removed for copyright 

reasons. 

(Image of Shloer advert) 
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Image removed for copyright 

reasons. 

(Image of Coca-Cola® advert) 
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Image removed for 

copyright reasons. 

(Image of advert for 

MacB drink) 

Image removed 

for copyright 

reasons. 

(Image of 

advert for 

MacB drink) 
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